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1.​QUALITATIVE ANALYSIS 
1.1​ QUICK FACTS 

●​ The Organic Packaged Food and Beverages category in the Gulf Coastal 
Countries registered a value increase of 2.2% in 2023 at current prices, 
standing with a market size of US$781.4 million. 

●​ Over the 2019-2023 review period, the Organic Packaged Food category 
registered a CAGR of 4.1% at current prices. Over the forecast period 
(2023-2028), the projected CAGR is 6.6% at constant prices.  

●​ Organic Beverages grew at a 2.7% current prices CAGR between 2019 and 
2023. Over the forecast period (2023-2028), the category is expected to grow 
at a faster pace, with a projected CAGR of 5.0% at constant prices. 

●​ Growth in Organic Packaged Food over the review period was led by Organic 
Dairy Products and Alternatives, which recorded an 8.9% current CAGR 
during the review period. Over the forecast period, it is expected to grow by 
an annual average of 8.3% in constant terms. 

●​ Within Organic Beverages, Organic Soft Drinks led historic growth, with a 
CAGR of 6.3% in current terms. Nonetheless, for the forecast period, Organic 
Hot Drinks is expected to lead with a 7.9% constant CAGR. 

 

1.2​ MARKET TRENDS 

●​ Consumers within Gulf Coastal Countries are prioritizing active, 
health-conscious lifestyles, leading to a growing demand for organic 
products, with shoppers also becoming more mindful of food ingredients, 
often willing to pay for organic options when available. This is mainly due to 
increasing concerns about the impact of artificial additives, such as 
flavourings, colourings, preservatives and sweeteners. Due to the lack of 
pesticides used, many consumers believe organic produce to be better for 
health, containing higher nutritional value while being seen as more natural. 

●​ Governments within Gulf Coastal Countries are trying to stop increasing 
overweight and obesity rates to make people eat healthier and more aware of 
potential health benefits that come with an unhealthy diet. For example, 
Saudi Arabia has implemented its Healthy Food Strategy, looking to reduce 
the populations intake of salt, sugar, saturated fatty acids, and trans fatty 
acids. United Arab Emirates, meanwhile, initiated the National Nutrition 
Strategy 2022-2030, which aims to develop a sustainable and healthy food 
system, enforcing tighter control over advertising and making low sugar 
products more affordable for all consumers.  

 
1.3​ COMPETITIVE LANDSCAPE1 

●​ Organic Foods & Café leads the Organic Packaged Food category in 2023 
with a 12.1% market share, with a slight decrease of 0.2 p.p. from last year. 
The multinational cooperative has consolidated its position as one of the main 
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Organic Staple Foods producers in the region, holding 22.0% of this market 
in Saudi Arabia and 9.6% in the UAE for 2023.  

●​ Private label lines hold an important part of the Organic Packaged Food 
category holding 6.4% of the market in 2023, the third largest market share 
and being particularly important in categories like Organic Staple Foods. For 
instance, in Saudi Arabia, private label sales accounted for 10.6% of the 
market in Organic Staple Foods, the second largest for that category. 

●​ AMS Baeshen & Co led Organic Beverages, growing its market share by 1.7 
p.p. from the previous year to reach 14.5% of the market in 2023. The 
company offers organic tea, positioning as the largest Organic Hot Drinks 
company in Saudi Arabia, holding 39.6% of the market in that country. 
 

1.4​ PROSPECTS AND GROWTH OPPORTUNITY 

●​ Categories expected to see strong growth across the Gulf Coastal Countries 
include Organic Fruit Snacks and Organic Rice, with projected absolute 
increases of US$53.1 million and US$44.6 million, respectively, between 
2023 and 2028. The corresponding constant terms CAGRs are 9.5% and 
4.1%, respectively. Organic Rice has benefited from the increasing interest in 
organic food, with consumers appreciating the lack of pesticides while 
considering this claim to be more natural. 

●​ Saudi Arabia and the United Arab Emirates constitute the largest organic 
markets in Gulf Pacific Countries, with Organic Staple Foods in both 
countries predicted to see the highest absolute growths, corresponding to 
US$74.5 million in Saudi Arabia and US$19.2 million in the UAE, over 
2023-2028.  

●​ One notable emerging market is Organic Snacks in Saudi Arabia, where 
products such as Organic Sweet Biscuits, Snack Bars and Fruit Snacks are 
set to expand, driven by concerns surrounding animal welfare and the 
environment. Organic Snacks are expected to grow US$64.9 by 2028 to 
reach US$183.0 with a constant CAGR of 9.2%.  
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 Market shares are calculated using only Saudi Arabia and United Arab Emirates, as company level sales data 
is not available for Bahrain, Oman, Kuwait or Qatar. 

1.5​ GENERAL HEALTH AND WELLNESS 
TRENDS 

●​ Despite importing around 85% of its food, Gulf Coastal Countries maintain 
strong food security through strategic planning, wealth, and innovation, with 
all six countries inside the top 50 for food security according to the latest 
Global Food Security Index. Their growing investment in agri-tech, such as 
vertical farming, AI-driven irrigation, and smart greenhouses, is reducing 
dependency on imports and boosting local production. These efforts are not 
only making the region more prepared for global supply problems but also 
enhancing food quality. By fostering domestic agriculture and innovation 
hubs, the region is creating better access to fresh, organic, and healthier food 
options, ultimately supporting public health and more sustainable 
consumption. 

●​ All countries within the Gulf Coastal Countries region met in February 2025 to 
advance a unified food safety framework, covering harmonized legislation, 
stricter import monitoring, and shared protocols, to strengthen regional food 
security and streamline trade within the region. The proposed Gulf Center for 
Food Risk Assessment aims to coordinate research and response strategies 
by aligning food safety standards, in order to protect public health, enhance 
regulatory consistency, and facilitate cross-border cooperation in the food 
sector. 

1.6​ GENERAL ECONOMIC AND DEMOGRAPHIC 
LANDSCAPE 

Economy: 

●​ Gulf Coastal Countries’ economies are expected to grow by an average 2.9% 
in real terms in 2025. Although economic development has been influenced 
by global trade uncertainty, growth is expected due to the robust expansion of 
non-oil sectors for the region. From 2026 to 2028 GDP growth for the region 
is expected to average 3.9%.  

●​ Inflation in Gulf Coastal Countries averaged 1.5% over 2024, with the highest 
inflation reported was from Kuwait, with a 2.9% reported for the same year. 
From 2025 to 2028 inflation is projected to increase slightly for the region, 
averaging 1.8%. 

Population demographics: 

●​ Gulf Coastal Countries’ population reached 61.4 million in 2024 and is 
projected to increase by 2.3% to 62.9 million in 2025. Saudi Arabia is set to 
record the highest absolute population increase, with an anticipated growth of 
765.9 thousand people in 2025, corresponding to a 2.2% growth rate. Qatar 
reports the lowest growth rate with 0.2%. 

●​ The median age across Gulf Coastal Countries is in the early to mid-30s, with 
the exception of Oman, which has the youngest population in the region, at a 
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median age of 21.9 in 2024. In contrast, Kuwait reports the highest median 
age, at 35.2. 

 

Income and expenditure: 

●​ The average savings ratio across the Gulf Coastal Countries stood at 14.8% 
of disposable income in 2024, broadly in line with historic levels. In 2025, the 
savings ratio is expected to rise slightly, driven primarily by an increase in 
Kuwait and Oman, mainly due to cautious consumer spending amid 
economic uncertainty. 

●​ Consumer expenditure per capita grew by 1.6% in 2024, in current US dollar 
terms. In constant US dollar terms, it is projected to grow at an average 
annual rate of 1.7% over the period to 2028. The United Arab Emirates was 
the country with the highest increase, with a 5.0% increase in 2024. 

●​ Disposable income per capita in Gulf Coastal Countries range from US$8,169 
in Oman to the US$27,069 from the UAE, boasting incomes above and below 
the worldwide average. 
​  
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 All figures in this report reflect fixed exchange rates across both historic and forecast data. Market data are 
based on 2023 exchange rates, while economic data use 2024 exchange rates. 
 

1.7​ ORGANIC PACKAGED FOOD AND 
BEVERAGE DATA 

Data type Unit 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 

CAGR 

(19-23

) 

CAGR 

(23-28

) 

Health and 
wellness 
products 
consumption1 

USD 
million 

11,067.9 12,139.0 12,476.0 13,574.4 13,970.8 14,994.7 15,657.5 16,402.0 17,246.6 18,193.5 6.0% 5.4% 

Organic 
packaged food 
and beverages 
consumption 

USD 
million 

669.8 710.0 652.0 764.6 781.4 815.8 863.1 918.7 986.9 1,065.9 3.9% 6.4% 

Organic 
packaged food 
consumption 

USD 
million 

597.8 627.1 587.6 685.4 701.3 735.3 779.9 831.4 892.9 963.9 4.1% 6.6% 

Organic 
beverages 
consumption 

USD 
million 

72.0 82.9 64.4 79.2 80.1 80.5 83.2 87.3 94.0 102.0 2.7% 5.0% 

Organic 
packaged food 
and beverages 
consumption as 
a % of total 
health and 
wellness 
products 
consumption 

% 6.1 5.8 5.2 5.6 5.6 5.4 5.5 5.6 5.7 5.9 - - 

 

1.8​ ECONOMIC AND DEMOGRAPHIC DATA 2 

Data type Unit 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 

Total population million 52.9 54.1 53.8 56.2 59.0 61.4 62.9 64.1 65.2 66.2 

% of population in 
social class A, B or 
C (income above 
national average) 

% 37.4 37.4 37.3 37.3 37.3 37.3 37.3 37.3 37.3 37.2 

% Population aged 
65+ % 2.3 2.4 2.4 2.4 2.5 2.6 2.7 2.8 2.9 3.0 
% Population aged 
0-14 % 23.6 23.5 23.2 22.7 22.3 22.1 22.1 22.0 21.9 21.8 

% Population with 
higher education 
degrees 

% 17.6 17.5 18.0 18.1 18.2 18.2 18.2 18.3 18.4 18.4 

Average number of 
children per 
household 

children 1.3 1.2 1.2 1.1 1.1 1.0 1.0 1.0 0.9 0.9 

GDP per capita3 USD per 
capita 

32,153.9 26,819.8 32,425.6 38,888.5 35,863.3 35,059.8 35,378.3 36,179.7 37,070.6 37,944.8 

Consumer 
expenditure per 
capita (USD)3 

USD per 
capita 

12,926.3 11,893.1 12,985.3 14,346.9 14,530.6 14,761.4 14,966.5 15,161.4 15,478.6 15,816.9 

Consumer 
expenditure per 
capita on food and 

USD per 
capita 

2,747.0 2,565.7 2,842.9 3,009.3 3,057.1 3,094.8 3,090.2 3,107.3 3,140.7 3,175.3 

1 Health and Wellness Definition: Health and wellness is the aggregation of organic packaged food and 
beverages, fortified/functional packaged food and beverages, naturally healthy packaged food and beverages, 
better for you packaged food and beverages and food intolerance products. 
The above definition and more can be referenced from the definitions table at the end of the report. 
 
2 Economic and Demographic Data have been updated to reflect final 2024 estimates and therefore use 2024 
as the base year for exchange rates and prices.  
 
3 Historic current prices and forecast constant 2024 prices. 
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non-alcoholic 
beverages (USD)3 

 

1.9​ RETAILER AND CITY DATA 

1.9.1​ TOP 5 CITIES BY POPULATION 

Data category Rank City/retailer 
Population 
(million) 

Top cities by population (2024) 1 Riyadh, Saudi Arabia 7.8 

Top cities by population (2024) 2 Dubai, United Arab Emirates 6.0 

Top cities by population (2024) 3 Jeddah, Saudi Arabia 4.0 

Top cities by population (2024) 4 Kuwait City, Kuwait 3.2 

Top cities by population (2024) 5 Dammam, Saudi Arabia 3.1 

 

1.9.2​ TOP 5 GROCERY RETAILERS BY SALES 1 

Data category Rank City/retailer 

Top grocery retailers by sales 
(2024) 

1 Lulu Group International LLC 

Top grocery retailers by sales 
(2024) 

2 Carrefour SA 

Top grocery retailers by sales 
(2024) 

3 Savola Group 

Top grocery retailers by sales 
(2024) 

4 Abdullah Al-Othaim Markets Co 

Top grocery retailers by sales 
(2024) 

5 Consumer Co-operative Union (CCU) 
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1.10​UNITED STATES DEPARTMENT OF 
AGRICULTURE GLOBAL AGRICULTURAL 
TRADE SYSTEM DATA 

1.10.1​TOP 5 EXPORT COMMODITIES TO GULF COASTAL COUNTRIES 

Year Country Rank of 
Product/Commodity Product/Commodity Export Value (USD) 

2024 Gulf Coastal Countries 1 Organic Vinegar and Substitutes 9,497,259 

2024 Gulf Coastal Countries 2 Organic Strawberries Fresh 1,827,948 

2024 Gulf Coastal Countries 3 Organic Coffee Roast Not Decaf 1,753,000 

2024 Gulf Coastal Countries 4 Organic Tomato Sauce Ex Ketchup 1,006,609 

2024 Gulf Coastal Countries 5 Organic Carrots Fr/Ch 754,565 

2024 Gulf Coastal Countries Total Total Organics* 18,881,876 

2023 Gulf Coastal Countries 1 Organic Vinegar and Substitutes 3,774,982 

2023 Gulf Coastal Countries 2 Organic Strawberries Fresh 3,523,406 

2023 Gulf Coastal Countries 3 Organic Coffee Roast Not Decaf 2,674,174 

2023 Gulf Coastal Countries 4 Organic Berries Fresh 2,040,661 

2023 Gulf Coastal Countries 5 Organic Apples Fresh 1,539,550 

2023 Gulf Coastal Countries Total Total Organics* 18,468,021 

2022 Gulf Coastal Countries 1 Organic Strawberries Fresh 8,640,398 

2022 Gulf Coastal Countries 2 Organic Berries Fresh 3,586,499 

2022 Gulf Coastal Countries 3 Organic Vinegar and Substitutes 2,677,738 

2022 Gulf Coastal Countries 4 Organic Coffee Roast Not Decaf 1,933,875 

2022 Gulf Coastal Countries 5 Organic Tomato Sauce Ex Ketchup 1,290,411 

2022 Gulf Coastal Countries Total Total Organics* 20,963,846 

2021 Gulf Coastal Countries 1 Organic Strawberries Fresh 9,761,598 

2021 Gulf Coastal Countries 2 Organic Berries Fresh 5,207,801 

2021 Gulf Coastal Countries 3 Organic Vinegar and Substitutes 2,042,444 

2021 Gulf Coastal Countries 4 Organic Coffee Roast Not Decaf 1,293,780 

2021 Gulf Coastal Countries 5 Organic Tomato Sauce Ex Ketchup 868,197 

2021 Gulf Coastal Countries Total Total Organics* 22,285,947 
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Note: Total organics is the sum of all exports in a particular year   
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2.​STATIC IMAGES 
2.1​ ORGANICS DASHBOARD FROM PASSPORT 

2.1.1​ COUNTRY GENERAL OVERVIEW 

 
●​ Organic Foods & Café leads the organic segment in Gulf Coastal Countries 

with a value share of 11.9% in 2023, followed by Zahdan Group with a value 
share of 8.4% and Nestlé SA with a share of 3.6%.  

●​ Gulf Coastal Countries would rank as the 10th largest consumption per capita 
of organic products worldwide and the 18th largest in market size for organic 
products worldwide.  
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2.1.2​ MAP OVERVIEW 

 
●​ Organic products in Gulf Coastal Countries represent roughly 1.3% of global 

demand, with high per capita consumption meaning that the region has 
reached maturity in organic products consumption.  

●​ The market for organic products in the Gulf Coastal Countries is projected to 
increase in value at a CAGR of 6.4% over the forecast period 2023-2028, at 
2023 constant prices and fixed US dollar exchange rates, reaching a value of 
US$1,065.9 million by 2028. 
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3.​DEFINITIONS 
 

Term Definition 

Health and wellness 
Health and wellness is the aggregation of organic packaged food and beverages, 
fortified/functional packaged food and beverages, naturally healthy packaged food and 
beverages, better for you packaged food and beverages, and food intolerance products. 

Organic packaged foods 
and beverages 

This category includes packaged food and beverages that are certified organic by an 
approved certification body. Organic production is based on: 

• A system of farming that maintains and replenishes soil fertility without the use of toxic and 
persistent pesticides and fertilizers. 

• Organic food and beverages are minimally processed, without artificial ingredients, 
preservatives or irradiation. 

• The use of GMOs (Genetically Modified Organisms) is prohibited. “Certified Organic” means 
the item has been grown according to strict uniform standards that are verified by independent 
state or private organizations. 

• Depending on the country, such products are called “organic”, “biological” or “ecological”. For 
organic products to be included under Euromonitor definitions, the organic aspect needs to 
form part of the positioning/marketing of the product. Organic packaged foods and beverages 
is the aggregation of organic baby food, bakery, confectionery, dairy, ice cream, oils and fats, 
ready meals, rice, sauces, dressings and condiments, snack bars, soups, spreads, sweet and 
savory snacks and other organic food. 

Note that fresh food products or individual ingredients are not included in this definition. 

Compound annual growth 
rate (CAGR) 

The compound annual growth rate (CAGR) is the average annual growth rate over a specified 
period of time. For example, the CAGR of consumption from 2019 to 2023 represents the 
average annual growth rate over those four years. 

USDA GATS data 
clarification 

The data presented in table 1.10.1 represents the dollar values of the top five organic 
commodities, as well as of the total organic exports of the trade partner for the period 
2021-2024 as per the United States Department of Agriculture’s Global Agricultural Trade 
System, a database consisting of international agricultural, fish, forest and textile products 
trade statistics dating from the inception of the Harmonized coding system in 1989 to the 
present. 
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